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EDITORIAL

The perfect mix between

ar t and science

than we all expected. More importantly, having
the right team has been the key and we are
extremely thankful for our teams.
Differentiated technologies and specialized
products has been our focus as we partner with
companies and brands around the world. This
means that we have to be able to bring added
value to those that are competing in a market
that requires them to adapt very quickly to the
market, to consumer behavior, to understand
and detect new and upcoming trends.

Joel Minski,

General Manager FuntritionTM by Procaps
At the Procaps Group, nothing makes us more
proud than to be part of the solution, something
this world needs now more than ever, as we
focus on improving people’s health through
innovation with a purpose. This has been even
more important in the last 2 years as we have
seen how businesses had to react and adapt
extremely quickly to the environment and to
consumer behavior that changed at a faster pace

4

This requires us to not only understand the
market but have the right people and processes
in place to be the portfolio innovation and
renovation partner and be able to deploy these
globally or locally, as required. This goes beyond
the product itself and transcends all areas of the
organization. At FuntritionTM and Softigel by
Procaps we are ready to take on the challenge
of keeping up with the ever-changing consumer
demand and behavior through our innovative
technologies that are in constant evolution. We
understand very well that the benefit is not
only in the active but in the whole consumption
experience.
We are having fun while reinventing global
consumers’ well-being through innovative
nutritional experiences. Discover here the real
power of nutritional technologies. Hope you
enjoy reading this edition as much as we did!
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Innovation at its finest

Innovation at
the heart of
our business
Meet Camilo Suarez,
Senior Director
New Business Development

O

Our Innovation Model starts
with the relationship we
have as a company and
with all market players:
both Physicians, hospitals,
and final consumers in our
B2C business as well as
the knowledge we acquire
when we listen to our B2B
clients. This versatile model
has allowed us to systematically, through a defined
and direct process, transmit
to our technological development teams, R&D, and
others involved, current
health needs so that they
can be solved later through
innovative products, and
unique formulations.
Finding unique solutions
not only requires the efforts
of our technological development and R&D teams,
but also to create a culture
of creativity and innovation within the company.
This has been successfully
achieved through creative
programs, training, and a
qualified team that is constantly working with the diffe-

rent businesses providing
the tools to innovate: space, time, and motivation. It
is also necessary to work
together with universities to
generate joint knowledge,
as well as making alliances
with other companies in the
sector and with government
entities that support these
initiatives.
This is how, by bringing together all these factors, we
have managed to obtain
around 40 granted patents
as well as 40 submitted
pending for approval, of
which more than 60% are
related to new technologies, new formulations, and
new products.
A month ago, we were recognized and given the
recognition as the “Most
Innovative Company in Colombia in 2021” award granted by Dinero Magazine and
the ANDI Association. This
would have never been
possible if all our inventions
and creative ideas couldn´t
be transformed into finished

products that can be consumed today by patients
and consumers around the
world. How do we bring these ideas back to the market
with our partners?
Well, we are always seeking for ways to generate
value for our customers'
brands by upgrading them
from conventional dosage
forms to novel formats and
new line extensions. We
help our customers create a differentiation in their
products through our robust
and patented technologies that add value to their
brands. Our innovative platforms are at the forefront of
softgel capsules and related dosage forms.
Next, we think about the
customer and where we
can offer cost-competitive
productivity manufacturing
due to our technologies &
patents, diverse market regulatory expertise for line
extensions, and geographic
expansion together with time-to-market and flexibility.
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We cover the entire product
development life cycle from
concept creation to regulatory approval, registration,
launch and portfolio extension, and regionalization to
other markets. All of the latter is done to increase the
customers' profitability.
Finally, we generate value
to the patients and end-consumers. Our unique technologies generate a tamper
evident ecosystem, providing major safety and enjoyable experiences for them.
We can proudly say that this
passionate journey for innovation is a part of our DNA,
and that along the way, we
learn from the process and
reinvent ourselves day by
day, listening to and listening our customers, their
consumers, and the diverse
markets. Our goal will be to
maintain this culture of innovation that has allowed us
to bring our products to +50
countries around the world.
Let´s innovate together!
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Softgels gone chewable:

8

reasons
to get to know
this novel format

Selecting the right delivery format for your next product launch is not an easy decision, essentially it
should depend on several factors such as dosage, formulation, absorption, quality, but have you thought
about consumer preference and experience when choosing the format for your next big launch? Which
formats are today providing enjoyable and consumer experiences, being tasteful, convenient, and
delivering the required nutrition consumers are looking for?
From young to old, consumers are searching
for new ways to take their vitamins and
supplements. Some have difficulties when
swallowing traditional formats such as tablets
and hard capsules, others find it hard to stick
to a therapy because of the dosage form or
packaging of a product. Different types of
consumers, lifestyles and nutrition concerns
have led to the rising of novel formats in
chewable forms gaining popularity today not
only among kids, but also teens, adults, and
seniors.

A whole

new sensory

experience in your mouth

1
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Soft

Dosage form that does not
stick to the teeth nor leaves any
residues in the mouth.

Meet Chewgels™, a chewable soft
capsule technology developed
by Softigel by Procaps, where
the benefits of softgels are taken
to a whole new level, allowing
consumers to explore sensory
attributes offering a different
experience when taking their
supplements.
Imagine yourself taking a soft chewable capsule
supplement, even if you haven´t done it in the past.
The words coming to our minds are sweet, maybe
sour, chewy, soft, colorful, favorite flavor explosions
and convenient sizes! Where these thoughts on your
mind as well? Certainly, most of these feelings and
expectations fall quite apart when taking a tablet
or a pill, especially when thinking about everyday
supplementation, right?

2
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NO WATER
NEEDED

Taken easily on the run
without water or food.

3
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Easy-to-swallow and for everyone

Chewgels offer a solution to difficulties in swallowing oral forms such as
tablets or pills, ranging from children, seniors and consumers with dysphagia.
BUT, when considering consumers´ expectations, chewgels is an option that
considers a wide range of consumers, those who are looking for indulgent
and different experiences in flavors, textures, natural and new/specialized
ingredients, also including the curious generations of consumers demanding
for unique and innovative products that tell a story.

ONSET ACTION

VARIETY OF

5

formulations

They offer a fast-oral release, taste
masking and convenience since
they´re easily taken without the
need of water. Chewgels release the
content of the capsule in the oral
cavity, offering a faster onset of the
effect since the dissolution of the
shell does not lag the release of the
content.

6
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PRODUCT
STABILITY

They offer increased stability to ingredients sensible to light or temperature and enhanced absorption of
ingredients formulated as emulsions.

A wide range of formulations can
be included in chewable capsules,
as well as flavors, textures and
functional ingredients, where taste
masking and texture enhancement
play an essential role in the consumer
experience.

THE IDEAL

7

FORMAT FOR...

product line extensions, brand differentiation, customizable products
and off course for brands interested
in launching sugar-plus products
with specialized formulas… plus there are very few existing products with
this format in the market, where only
conventional formats are seen.

LOVING A BURST EFFECT?

So, what happens when you take a chewgel softgel?
Once it enters the mouth, it is chewed, a burst effect of the sweet and tasty
liquid inside with a light, smooth and creamy texture and a great mouthfeel
happens. Think about chewing gum with a sweet liquid in its center! Once the
liquid is released, the flavor and the ingredients start doing its job, and only
a few seconds will take after the soft capsule melts within the mouth while
chewed, not sticking to the teeth nor leaving any residues to swallow.

Behind all these sensory features and benefits, there are
hidden attributes for the consumer that at Softigel we deeply
take care of to have a tasteful, but reliable and stable product
for your brand. Quality attributes such as physicochemical,
mechanical, chemical, performance, organoleptic and
physical stability are some of them.
Our deep gelatin formulation and softgel scientific and
manufacturing expertise has led us to develop hundreds of
products in softgel advanced technologies, customizing any
formulation according to our customers needs.

WANT TO CREAT A GREAT CHEWABLE SUPPLEMENT
PRODUCTFOR YOUR BRAND? CONTACT OUR EXPERTS!
SOFTIGEL@PROCAPS.COM.CO

visit www.softigel.com
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what's trending

Creating the ideal
supplement for
millennials

Michelle Herrera
Head of Market Insight

M

illennials were
born between 1980
to 1995.
In 2020, Millennials
made up 23% of global
population, approximately
1.8b people. 1 Millennials
are growing up and they
are more focused on their
health than they were 10
years ago.2 Millennials

45%

"I’m actively trying
to reduce my meat
consumption"

are more proactive and
health conscious than
previous generations. They
are more willing to spend
money on fitness, selfcare, and healthy eating.3
For millennials improving
their physical health is the
main reason to start a diet,
for previous generations
it is weight loss.4 They are
looking for health care with
the speed, convenience,
and personalized
experiences they were
raised with.
Millennials also care
about integrated social
responsibility, and
they are willing to pay
extra for sustainable
offering. Environmental
Sustainability is part of the
top 10 social issues ranked
by millennials5 and it is
reflected in their diet.
Plant-based and vegan
diets have been growing in
popularity as an approach
to a healthier lifestyle.

54%

identified as
flexitarian and
are incorporating more
plant-based foods into
their diets as a permanent
lifestyle change.6
Based on this new
flexitarianism wave,
millennials look for the
right product to help them
maintain this lifestyle and
supplement their diet
to carry out day-to-day
activities.
Plant-based supplements
help the consumer receive
the nutrients they need to
supplement a plant-based
/ vegan diet or to support
an inadequate diet. VMS
innovation is influenced by
consumers' preference for
reliable solutions, desire
for healthy options and the
belief that they can make
a difference to the planet
when purchasing. So the
question is, where is this
right supplement product
for millennials?

37%

55%
“I am open to
substituting meat/dairy
products with healthy
alternatives”

“A meatless diet
is the healthier
option"

Source: YouGovAmerica. 2019
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Agree
Disagree

Whether it’s a plant-based
gummy or a chewable
soft capsule or a unigelTM
softgel with more than
15 ingredients in one
dose, at Procaps we have
developed a breadth of
technologies suitable for
every consumer need,
including millennials!
Our technologies aim to
improve the experience of
taking vitamins, minerals,
supplements and other
bioactive compounds, and
these are a perfect match
for these group. Its new
to think about different
formats, but we have
those that can meet new
consumer demands, and
we want to help brands
interested in launching
new products to grow
within their markets and
have consumers crave for
more of their products!
Stay tuned for more.

1
World Population Prospects. United Nations.Age
Composition. Population by Age Groups - Both
Sexes. https://population.un.org/wpp/Download/
Standard/Population/
2
Stephanie Mattucci. Mintel. Millennials need
to think about healthy aging today. https://
www.mintel.com/blog/personal-care-marketnews/millennials-need-to-think-abouthealthy- aging-today
3
Millennials and Healthcare Benefits. Harvard
Pilgrim HealthCare. https://www.harvardpilgrim.
org/hapiguide/millennials-health-benefits/
4
One in FiveMillenials has changed their
diet to reduce their impact on the planet.
YouGovAmerica.
https://today.yougov.com/
topics/food/articles-reports/2020/01/23/
millennials-diet-climate-changeenvironment- poll. 2019.
5
Millennials on Millenials. Nielsen. https://
www.nielsen.com/wp-content/uploads/
sites/3/2019/04/millennials-on-millennialsshopping-insights-report.pdf 2018
6
The Beet. Survey: 54% of Millennials Are Eating
More Plant-Based as Flexitarians. https://
thebeet.com/survey-54-of-millennials-areeating-more-plant-based-call-themselvesflexitarian/ 2021.
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NEW PRODUCT IDEAS!

By Julie Cuello

T

he backbone of every community
is a strong, smart, and agile
individual who generates ideas
for the common growth. Many
communities build and connect
through art, music, events and of course,
sports. The history of athletics goes back to
at least 3000 years bringing people together
for competition, leisure, and positive goals. As
time passes, communities adapt to changes
and so have sports.
But what exactly are sports and what can we
qualify as a sport? Sports are the physical
exertion and skills in which an individual or
team competes against another or others for
entertainment. Running, swimming, boxing,
and fishing are great examples of sports,
however, did you know “gaming” is also
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considered a high intensity sport? Millions of
people are turning their attention towards this
fast-growing industry with a market on track
to soar into 3 billion players looking towards
2024 with yearly revenues exceeding $200
billion.**
The positive growth forecast has brought
along new necessities that provision high
intensity competitors with an optimal
performance, such as focus, stress, energy,
eye health, reflexes and stamina. With millions
of gamers in need of products that can help
them maximize their capacities and become
an epic player, Funtrition™️ by Procaps, created
an all-star product that achieves exactly this
and combines an extreme flavor with amazing
benefits.
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Backed by science and created by gummy
scientists, Funtrition´s new development
made especially for gamers, is everything your
product catalogue needs in 2021! It’s time to
turn on your focus and turn off your stress with
Game On through a fantastic and unparalleled
indulging experience that will blow your
consumers’ minds or anyone’s really! These
gummies are the definition of innovation; It’s
amazing cooling grape flavor will give you
the feels and is only found at Funtrition™️ by
Procaps.
Made up of Pec-g technology (pectin) these
gummies have everything a trendy product
could possibly want: A revolutionary cooling
flavor, plant-based ingredients & actives with
amazing benefits. 75mg of Ginseng will be just
the right amount to support brain function,
fight tiredness, and increase energy levels.
It´s lemon balm addition may help release
stress & boost cognitive functions, and finally,
L-Theanine will support mental focus and
relaxation.

Chewing 2 GAME ON
gummies daily will start
your direct journey to
victory!
Funtrition™️ by Procaps is a leading provider
of contract manufacturing services in
advanced gummy technologies for the global
nutraceutical industry.

To know more about this & more amazing
products, contact us!
Email: hello@funtrition.com
Website: www.funtrition.com

*Oxford English Dictionary. Retrieved July 6, 2021, from https://www.oed.com/viewdictionaryentry/
Entry/187476
** Wijman Tom. Newzoo. The Games Market’s Bright Future: Player Numbers Will Soar Past 3 Billion
Towards 2024 as Yearly Revenues Exceed $200 Billion. (2021). https://newzoo.com/insights/articles/
the-games-markets-bright-future-player-numbers-will-soar-past-3-billion-towards-2024-as-yearly-revenues-exceed-200-billion/
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THE GUMMY WORLD

HOW TO STORE

YOUR GUMMIES
By diego molina-quality director

Storing your nutraceutical gummies
shouldn’t be a problem!
Heat, light and air, are the #1 things your gummies shouldn’t be exposed to.
The perfect environment can expand the gummies shelf life. The best way to obtain this
perfect environment is to find a cool, dark, and sealed place to store them. Next, we are
going to give you some tips on things you should avoid in order to keep your gummies
with the best quality and consuming experience. Remember our packages are made especially to protect
your gummies but the following recommendations are crucial to protect their quality.

Humidity? Nope…
Humidity is one of the main components you should be worried
about when it comes to storing your gummies. From humidity
comes moisture. Extremely high moisture levels can cause your
gummies to get contaminated by mold or mildew. On the other
hand, extremely low levels of moisture can cause your nutraceutical
gummies to dry out and lose quality.
The perfect climate balance will help you have the best
experience while consuming your gummies.

Bye Bye Sun!
To keep your gummies ultimately fresh and avoid degradation,
it is important not to expose them to extreme heat, sun, or light.
Keeping your gummies near a window with sunlight is a nogo and never even think about leaving them outside.

Keeping it Fresh…
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We know of the sun as the biggest producer of light and
heat but, it is not the only component you should avoid when
storing your gummies. There are other sources of heat like air
exposure that can cause the gummies to degrade. In the same
way, closed compartments, cabinets, drawers, pockets, pill
holders, etc. are all storage places that are prone to heat and
should be avoided when storing them. Always make sure to
keep your gummies in fresh environments.
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Contamination
Free-Zone
Mold in your gummies is something you want to avoid at all costs.
When contaminated, the ingredients’ purity is compromised
and can no longer promise the same amount of well-being and
satisfaction when eating your gummies. So, if you want to
avoid your gummies getting contaminated, keep them near
cool and fresh spots!

NO Bugs Allowed!
It´s no secret that most bugs are attracted to sweet. If you leave
your delicious gummies poorly positioned and exposed, there is
a chance that they will catch the eye of different kinds of bugs
surrounding them.
Remember to always scan around to see that your gummies
are in a No-Bug Zone.

Temperature:
54°F-77°F
(12°C – 25°C)

Humidity:
60-70%

Shelf life: 18-24
months from date
of manufacture
depending on the
ingredients/
actives.

At Funtrition™, we have a team of experts
that develop the best quality gummy
technologies for your consumers to enjoy.
For this reason, we created this manual that
will help you & your consumers take care of
the gummies in the right way.
Contact us at: hello@funtrition.com

Softigel · FuntritionTM 2021
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NOVEL SOFTGEL TECHNOLOGIES

Creating the next

“super pill”

meet unigelTM, the smart softgel
Danielle Masterson
14 Feb. 2020

The new smart pill? UnigelTM combines
capsules, tablets or pellets within a
soft gelatin capsule.
One might describe Unigel as ‘complicated.’ It is an oral
dosage form where tablets, granules, pellets or capsules
are placed inside a large, soft gelatin capsule. The technology allows for different configurations for fixed-dose
combinations, such as a softgel within a softgel, one or two
tablets within a softgel, granules within a softgel, or any
combination of these to address challenges of multi-active formulations.
“Innovation sits at the heart of our business; therefore,
we continuously develop new products and formats,
having always in mind that our goal is to deliver an
enjoyable consumer experience through our advanced Softgel technologies, and we’ve been doing
this for 43 years now,” Carlos Andres Perez Rebolledo,
commercial and technical director at Unigel Technology, explained to NutraIngredients-USA.
Procaps, a Colombian-based corporation, developed this
first-to-market technology, which is designed to combine
multiple Active pharmaceutical ingredient (API) formulations into one single soft gelatin capsule, offering different
release modes, bioavailability enhancement, lower manufacturing costs (vs. two separate doses) and adherence
to different therapies.
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Published in
nutraingredients

The ‘Eureka’ effect
“The origins of UnigelTM technology arise from the
need of having a soft gelatin capsule combining two
different API’s that were not compatible in a tablet
dosage form. It sounded simple, but the challenge
was to find a solution for this need, so our Innovation
& Development team came up with a eureka idea
of formulating a barrier avoiding permeation from
the liquid phase into the tablet core but at the same
time without affecting the dissolution rate of the API
contained in this dosage form. Encapsulating that
tablet into a softgel required the design of a complete new system for being able to make it possible
in the encapsulation machine, meaning that the designed system needed to have the ability to fill the
soft gelatin capsule with the liquid and the covered
the tablet at the same time. All the latter was done,
machine adaptation, synchronization process and
new formulations were the foundations of this patented technology, called Unigel.”

The company said UnigelTM is one of the only patented techniques available
for fixed-dose combinations. The delivery system allows for single or multiple
active ingredients with different release profiles, multiple active ingredients
with chemical incompatibility concerns and multiple active ingredients
where at least one is a liquid or a semi-solid, offering unique options for
nutraceutical products.

Customizing a
unique formula
Perez told us that by using this technology, it is possible to
create a personalized recipe with the preferred ingredients
for the specific target or market.
“It allows us to think in different formulas for a wide
spectrum target in the dietary supplement industry,
meaning that it is possible to have products in different categories such as: Prenatal, Cardio, Vision, Brain,
Digestive Health, Immune health, Joint relief, Sleep aid,
Beauty, Sports; among others, delivering to the consumers benefits such as taking less pills a day, and
having the amount of the key actives you need in one
single product. These are just some examples of the ingredients that could be used in a product formulation.
There is a wide list of liquid ingredients such as: Omega-3´s, but also CLA, Vitamin E, Borage oil, EPO, Coconut oil, Liquid Collagen, MCT’s among other available
ingredients that could be combined in precise doses
along with solid ingredients such as minerals, vitamins,
CoQ10, collagen, antioxidants like lutein, lycopene or
with botanical extracts, for example.”
Perez said UnigelTM is useful for those cases when you try to
combine liquid ingredients and one or more of them are
dark and thick, and the other is a clear liquid or solution.
“With UnigelTM this can be solved by placing the dark
thick liquid in an inner smaller softgel and leaving
the clear liquid for the outer softgel, this gives you
the benefit of having less interactions between the
ingredients but also gives you that visually appealing experience for the finished product.”

Response
The first product using this technology was launched
in Latin America. It contained a combination of omega-3 high concentrated oil with Atorvastatin.
“In a short period, this became the most prescribed
product among cardiologists due to the benefits it
offers. We have been continuously expanding our
differentiated Unigel technology working hand in
hand with some customers which have resulted
in different successful launches.”
Some of those launches include SUP Women Essentials and SUP Men Essentials in Australia, VitaSight in
the US, as well as Unigel CLA plus GSP, also in the US.

Looking ahead
Perez told NutraIngredients-USA that they have their
pulse on three key categories moving market growth:
Aging, fitness, and self-care. “From young to old and
whether it’s a daily walk or a marathon, consumers understand the importance of having a healthy lifestyle.”
The company said in the future they hope to work with
a variety of categories such as sports health, beauty
from within, everyday nutrition, immunity boost, prenatal health, weight management and more.
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THE GUMMY WORLD

Welcome to
a sensory world!
The science behind creating nutritional
solutions through our senses

By Andrea Ocampo,
Director of Research and Development

A

on past experiences that are familiar to them.
The science behind our senses goes beyond a single
sense. In fact, for a person to activate their senses,
it requires for all our senses to combine and get
involved in a vast brain activity. For example, when
eating, we activate our sight by looking at the physical
appearance of the food. Next, we switch on the
sense of touch when we grab or squeeze. Following,
taste & smell are activated through flavors & aromas.
Finally, the hearing sense is turned on by the sounds
produced when chewing and more. All these sensorial
Our purpose at Funtrition™ focuses on the creation of experiences help define a product as a unique one.
innovative nutritional experiences. We compromise
to create unique sensorial products that will leave Performing a reliable and effective sensory assessment
consumers craving for more because of the health is a big challenge because just like emotions, sensory
solutions offered and, the indulgent sensations they experiences are difficult to describe. This is where
sensory methods come in, playing an important role
will experience with them.
in creating a common language that allows us to
People are aware that having a good nutrition is very describe these experiences. These methods can be
important but is hard for them to find products that compared to when we use emoticons to demonstrate
will provide them both: a good nutrition and a positive our emotions while we chat online. Sensory methods
experience. Consumers have a hard time opening up can be divided into two groups: Discriminant methods
to new products because before they take the first bite, and descriptive methods. The purpose of discriminant
there is a background built on their mind supported method testing is to indicate whether the products
s of today, the world has changed in
many aspects: The way we work, our
personal and business relationships,
the access to goods and services, our
ways of communicating, almost everything you can
imagine is different now. But there is something that
definitively has not changed: People seeking to enjoy
new & positive experiences through the products they
consume. Nowadays, a satisfactory experience is what
determines consumers' purchasing preferences.

Softigel · FuntritionTM 2021
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being tested are perceived to be different. Moreover,
the descriptive method´s objective is to provide
quantitative descriptions of products based on the
different perceptions of a group of trained panelists.
The most common technique used is the Quantitative
Descriptive Analysis (QDA) ((Szcześniak 1968) and
it is done by people that has been trained to describe
sensory profiles.

every new product, and to evaluating other products
already released to the market. At Funtrition™, every
employee has participated actively and directly in all
the aspects of the building of our dream just with one
purpose: Our consumers´ experience.

Because at Funtrition™ we support our commitment
to design exceptional experiences, we have created
our own panel of assessors to support the product
design processes and set specific quality standards
for our products. The people who are a part of this
panel, are fully trained on recognizing and evaluating
all sensory profiles regarding nutraceutical gummies.
With that being said, our panel has a particularity:
It is formed by our own people. Most of the people
on the panel are not involved on common technical
activities. This gives us the opportunity to have every
Funtritioner participating in building the concept of

18
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INNOVATIVE TECHNOLOGIES
FOR BETTER HEALTH
AND NUTRITION
CHEWGELSTM
Chewable softgel capsules
that can serve as a solution
and line extensión to new
or existing products.

Leading provider of Contract
Manufacturing services
in advanced gummy
technologies for the global
nutraceutical industry.

G-TABS

VERSAGELTM

Tablets coated with one or
two-toned color gelatin,
printed or not printed.

Palnt-based soft gelatin
capsules free from animal
derivatives.

UNIGELTM
Oral dosage form designed
to combine multiple delivery
systems such as tablets,
capsules, microgranules or
pellets into one single soft
gelatin capsule.

Softigel · FuntritionTM 2021
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Are you a good
observer?
Find the 6 differences in both images.
correct answers at the end of this edition.
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interact with us!

Draw lines to match
UnigelTM’s formats
2 Tablets
1 Tablet
1 Softgel
1 Hard Capsules
Hello mini Funtritioner! We have a gift for you!
Cut out this shapes and paste them as you like to create your own collage!
Find the space for creating your collage at the end of this magazine!
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WORD

SEARCH!
Discover words related to innovation and our
revolutionary technologies!

Words list

f wn e c n e g l u d n i c o r s z z d

Technologies

e u p l r d e x p e r i e n c e s f g x

Gummies

l lwc d u b m l e e r f r a g u s b k

Softgels
Chewgels

z f a qu e t h v v r e no v a t i on

Unigel

n s k zw s s m a n u f a c t u r i n g

Gelatin

u s z g o b t a z p s l e gw e h c d o

Plant Based
Innovation

f l a v o r s o b s m t t i d g v o l f

Indulgence

y n t e c s q km t e s tw l qo z og

Flavors

d j o p d z u u v c n r e y l b k r x q

Development

u e t i r i r oh i o a s e i mm u g l

Sugar Free
Formulations

k s v q t q l n b p l y l o f u s m v d

Science

u c y e k a o t p j u g l p l u y dn v

Fun

t i g u l l v u v x c b n a p m r j n t

Experiences
Nutrition

l e h l oo s o s no i t a l u m r o f

Pectin

v n k g ow p b n x m i h x a g a r j p

Agar
Formulations

e c i v q b y m y no i t i r t u no e

Custom

h e g z t i a r e n i v u t h t mw p c

Ideas

s b b awu x l s n s o f t g e l s f t

Support
Manufacturing

e j p u u n i g e l t b c q t y s u a i

Global

f u r r z gnn i t a l e g r nn b z n

Renovation

Find the answers at the end of this magazine
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EDITORIAL

Why you'll
love
our team!

Joel Minski
Luis
Velasquez
vice president

Queen Elizabeth once said, “Engineering is about using
science to find creative practical solutions” and that´s
exactly what our engineer VP Luis Guillermo, has done
through a 20 year impeccable journey in Procaps.
He believes in working alongside clear objectives
to reach unimaginable results and off course, when
off duty, enjoying his family is the main reason he
works harder every day towards creating nutraceutical
solutions, firmly believing in a healthier society. He’s
fascinated by his teams’ dedication and passion put
in every project and works hand in hand with them
to bring innovation to every corner of the world. Not
only people define him as the dream boss but also as
the dream human being, because Luis Guillermo has
always time for great goals and caring for his teams’
wellness. Luis Guillermo is the ideal dreamer that is
leading this company to a great expansion!
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general manager

Joel Minski has more than 20 years of experience
in the nutraceutical business and since he arrived
to lead the fun journey that has been FuntritionTM
in 2019, he has turned it from a small idea into
the innovative business that it is today. Joel is the
definition of a peoples’ person. He may be a little
reserved and quiet at times but with his kind smile
and amazing personality, he can catch anyone’s
attention and win them over. He is very organized
when it comes to his work and his attention to detail
makes him the perfect person to lead the innovative
projects that this company continues to create.
Joel is a very good listener and believes that he is
never the smartest in the room which he uses as an
advantage to grow and learn. He is very proud of the
FuntritionTM team and everything the company has
accomplished and is always amazed by how together,
as a team, the company has faced adversities and
setbacks and continues to come out as winners. To
have fun while reinventing global consumers’ wellbeing through innovative nutritional experiences is
his and FuntritonTM’s motto. Under his leadership, the
company has a bright future ahead and will continue
to grow and revolutionize the nutraceutical industry.

Camilo
Suarez

senior commercial director

Camilo has been a part of the Procaps family for 17 years. Through his
journey at the company, he has proven to be persistent and focused
on his goals and professional objectives. No is never and answer
for him. Whenever he has a goal set in mind, there is no set-back or
obstacle that can prevent him from achieving it. Combining sports
concepts and aptitudes to his own line of work is the way he leads
his team to generate an outstanding result in the areas in which he
work. Camilo has an immense amount of love and respect for his
work and teammates and is constantly striving to push his co-workers
into doing better and becoming the best version of themselves.
FuntritionTM’s constant growth and dynamism are the main reasons
why he loves working with the company. Eventhough he enjoys his
work to a large extend, Camilo always had a dream, and that dream
was, is and will always be his family.

Being competitive is Carlos’ way of finding personal & professional
growth. New challenges motivate him to wake up and never press
snooze to his alarm clock. This has been proven on his 13.5 years
at Procaps groups where he has been constantly discovering and
learning new things as well as searching for different alternatives
and ways to accomplish his goals. There is no challenge that
Carlos isn’t willing to accept and does everything in his power
to complete it. In addition, he does everything in his power to
complete it a healthy and fit lifestyle, trips and new experiences
with his work at Procaps Group. Carlos believes that through love
and perseverance everything is possible and has a big admiration
for the opportunities this company gives to develop and maximize
everyone’s individual talents. His major life goal is to pass on the
legacy of being a good human being with clear values and behavior.

Carlos
Perez

commercial director

Andrea Ocampo
director of r&d

We’re very proud to have had Andrea Ocampo Salgado in our team
for so many years. Moved by love and always energetic Andrea has
shown us that through science we can conquer the world! If you
see her around, you´ll probably hear her talking about new ways to
develop the most creative and trendy gummies you could imagine.
It´s evident teamwork is her favorite way of making things happen
and this shows in her teams´ unparalleled creations. Her determined
personality, knowledge and experience enrichens this company and
is one of the most important pieces of this colorful puzzle! Meet our
Research and Development amazing Director, Andrea!
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When talking about empowered women, we definitely
think about Rosella Del Vecchio. 10 years in Procaps
have not been enough for her to show every aspect of
her potential because she never stops surprising us
with new ways of creating memorable experiences.
She’s a very detail-oriented person & takes care of the
global view in every execution. The people’s passion,
willingness to learn and developing new products
and ideas are some of the reasons why she loves
FuntritionTM. Meet Rosella!

Rosella
Del Vecchio
marketing director

Xiomara Martinez
sales manager

Don’t let Xiomara’s sweet face disguise her extrovert
and captivating personality. She’s been part of the
company for 12 years and her smile is not the only
thing she has kept huge and present but also her goals
and dreams. Xiomara is definitely a people person, and
you will never see her working by herself. Creating
long term relationships with her teammates and coworkers is her aspiration. She is constantly looking for
alternatives and new ways of overcoming obstacles
through her communication skills because people
and relations are her thing. Xiomara’s journey working
with the company has been very enriching for her and
for everyone that surrounds her. If you see her around
don’t forget to say hi, she’ll probably smile back!

Yohana
Barragan

purchasing coordinator
Our new team member, Yohana Milena Barragan, is
passionate about history, exploring the world and,
discovering what connects us as human beings. Her
charisma and friendly personality characterize her
and makes her the perfect fit for our team! In her
ideal world, Yohana would create a gummy that helps
people’s worries go away! On her daily basis, you can
find Yohana looking for ways to find the best quality
products and supporting every team to help them make
their goals a reality! Everyone loves her positive vibes,
and we surely know, she is here to stay! Meet Yohana!
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ZOUL-BEAUTY INSIDE-OUT!

“Beauty
as a whole”
Beauty
vitamins in
form of
gummy
technologies.
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Innovation at its finest

The sweet
alternative
in gummy
innovation!
By Daniela Jimenez & Andrea Ocampo

G

lobally, consumers are realizing that sugar, a
traditional ingredient that has been used in
food, beverages and recipes, is causing health
problems such as obesity and diabetes. It’s here
where the food industry is committed to respond and
ﬁnd a solution to market necessities such as:

How do we ﬁnd alternative ingredients that don´t
cause health problems?
How do we replace an ingredient that is used
worldwide and that fulﬁlls its purpose?
How do we replace an ingredient that produces
energy, warmth and provides fun and delightful
sensations?
For the gummy technology, this trend has been an
inspiring challenge because sugar is the perfect
ingredient to sweeten naturally but also provides the
structure and texture that consumers acknowledge.
FuntritionTM has faced the challenge of addressing
our clients concerns and giving consumers the same
sensorial experience, without sacriﬁcing the natural
characteristics of sugar. We want to share today
how at Funtrition we are facing this challenge of
bringing to consumers the same sensorial experience
without compromising naturality and addressing our
customers´ needs and concerns.
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A complete guide into
discovering ways of
achieving
sweetness naturally.
Market change reality
Governments and public health administrations have
been pressuring companies that produce food and
beverages to reduce the sugar percentages in their
products since these induce health problems such as
obesity, diabetes and heart disease. Currently, the
Covid-19 pandemic has accelerated the process of
this movement since diabetes and heart disease have
greater risks of dying if the virus is contracted.

“Currently, the Covid-19
pandemic has accelerated
the process of this
movement”
These circumstances result in consumers being
more conscious of their diet and the products they
consume. Therefore, consumers aim to reduce or
replace sugar with zero calorie organic sweeteners
that don't affect their health in other forms.
Although, consumers enjoy the sweet flavor of food
and beverages, they aim to reduce sugar and seek for
greater naturalness, expecting the same sensorial
experience that a dessert can provide.

Alternatives to

sweeten naturally
Stevia: Stevia, a zero-calorie sweetener, is known for
being 250-300 times sweeter than sugar. Additionally,
it is an extract of the Stevia Rebaudiana plant in
the Southern Cone. This sweetener is composed of
glucosides that are not metabolized by the human
body, which is why it doesn’t provide calories or
affects glucose levels in the bloodstream, making it a
perfect substitute for people with diabetes.
Polyols: These are carbohydrates that are obtained
industrially through the hydrogenation of sugar. The
commonly used polyols in the industry are Sorbitol,
Maltitol, Xylitol, Isomaltitol, Mannitol and Erythritol;
used to substitute sugar, moisturizers, and structure
agents. Polyols protect your teeth from cavities,
provide zero-calories and don’t affect glycemic levels
in the bloodstream.
Therefore they are a perfect substitute for sugar.
Polyols, however, can’t be declared as natural, which
is why they can’t be used if we want to have a natural
product.
Allulose: Allulose or d-psicosa is a monosaccharide
that is present in small amounts in wheat, fruit and
other types of foods. It is possible to synthesize
allulose through enzymatic epimerization of fructose
into d-psicose. It is also a rare sugar composed of
70% sweet and provides only 10% of calories that
saccharose provides. Unlike other sweeteners, this
rare sugar gives the same sensorial and functional
benefits as sugar.

Stevia, a zero-calorie
sweetener, is known for being
250-300 times sweeter than
sugar.

Polyols protect your teeth
from cavities, provide
zero-calories and don’t
affect glycemic levels in the
bloodstream.

Allulose provides only 10%
of calories that saccharose
provides.

Inulin y FOS: Inulin is a storage carbohydrate that can
be found in a variety of plants, vegetables and fruits
like roots, figs, yacon, chicory, etc. It is composed by
fructose chains called fructanos. The most studied
and used fructanos within the food industry are inulin,
oligo fructose and fructooligosaccharides (FOS).
Inulin does not metabolize by digestive enzymes of
humans and animals because they are non-digestible
carbohydrates.

Inulin can be found in a variety
of plants, vegetables and fruits
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Monk Fruit: Also known as Lo Han Guo or Swingle
fruit, monk fruit is a small fruit found in Southern
China. This fruit has been used through centuries
in Eastern medicine techniques for common colds
and digestion. Currently, monk fruit extract is used
as a sweetener in food and beverages containing
mogrosides. Monk fruit extracts are 150-200 times
sweeter than sugar and do not provide calories,
however, they do contribute to the structure and
texture of gummies.
Fruit concentrate: The fruit concentrate, for
example, apple juice or white grapes, are sweeteners
commonly used to replace fat in low fat products since
they retain water and provide volume to improve
the appearance and the feeling of the product in the
consumer’s mouth. Although it has a greater natural
perception than syrups with high fructose content,
the fruit concentrate (65% fructose) can have a
greater fructose content than the rest of the high
fructose syrups that are used in drinks like the HFCS
(high fructose corn syrup), with 55% of fructose.
Fruit: The Miracle: (Synsepalum Dulcificum) is a fruit
tree native from Africa. It has the power of changing
acid flavors into extremely sweet flavors through a
substance called Miraculin that masks flavors fooling
the taste buds to provide a different taste perception.
This effect can last from 30 minutes to 2 hours with
its intensity decreasing over time. It’s useful in foods
that have acid after tastes to mask flavors like Stevia.
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About Funtritiontm
by Procaps
FuntritionTM by Procaps is a leading provider of
Contract Manufacturing and Product Development
services in advanced gummy technologies for
the global nutraceutical industry. Through our
extensive capabilities and deep expertise in product
development and gummy manufacturing, we help
different companies bring innovative supplements
to their markets faster. All this while offering their
consumers an exceptional experience, higher
preference and superior adherence to different
therapies and nutrition concerns. Our advanced
technological gummy platforms including gelatin and
non-gelatin gummies such as agar and pectin,
center-filled gummies and mixed gummy matrix,
plus our proven formulation, manufacturing and
regulatory expertise, has enabled us to offer end-toend solutions and best-in-class support across both
development and delivery of nutraceutical products.
Our gummy facility is HACCP, GMP, organic and Halal
certified, as well as Health Canada and TGA certified
manufacturers.

Visit www.funtrition.com to
learn more or contact us at
hello@funtrition.com

Scan this QR code to watch our
webinar on demand!
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what's trending

The plant-based

trend is here to stay!
By Michelle Herrera,
Head of Market Insight, Softigel

T

oday, there is an increasing
demand of consumers for
more products in vegetarian soft capsules, and even though religious groups account for at
least 70% of the total global market, the plant-based trend is here
to stay and is for everyone. According to Mintel, Plant-based diets
have been growing in popularity,
reflecting consumer's desires to
act more sustainably and eat more
healthfully. The pandemic has given them more reasons to avoid
animal-based foods, which will lead
to more growth for the plant-based
category.
With consumers increasingly concerned about their own health and
wellness, plant-based brands need
to emphasize the presence of inherent and added nutrition, and
deliver functional health benefits,
to appeal as part of a broader wellness regime. Also, Plant-based
options will become more commonplace and take a larger share
of consumers' diets. This will give
plant-based food brands plenty of
space to specialize and cater to
different consumer needs, such as
convenience, indulgence or healthy
eating.
The new generations will also boost
their animal welfare demands, and
we will see new generations grow
up consuming more plant-based
products. Most consumers do not
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embrace extreme diets like veganism, suggesting opportunities for
products for flexitarian consumers.
'Best of both' hybrid products are
emerging in different categories.
It is very important to highlight
that the Vegan Cosmetics industry
is expected to reach $20.8 billion
dollars by 2025 according to Mintel as well. Consumers now look
for beauty alternatives which are
both cruelty-free and vegan friendly. People across the globe seek
out a holistic set of wellness solutions that include ingestible beauty supplements. Consumers look
beyond topical beauty products,
adding ingestible supplements to
ensure 'essential' skin wellness benefits are met.
Besides the potential market for
vegetarian capsules including ethnic, religious, dietary groups and
plant-based trend, the vegetarian
capsules are expected to cover the
gap of most of the limitations of
gelatin as polymer for soft capsules
manufacturing such as high temperature encapsulation or high pH fill
content.
Growing demand for veg capsule
shells for cultural and religious reasons makes this technology a great
alternative and a popular choice.
So, how are we addressing these
opportunities?
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Additional to Plant-based gummies, our technological platform
for Vegetarian soft capsules, branded under the name VersagelTM,
is a differentiated technology with
wide range of applications, becoming a versatile option especially
for the encapsulation of high viscous, semisolid or high pH fill contents.
Versagel™ is a platform that has
been built at Procaps from different standpoints such as: Formulation robustness, R&D, Process,
Regulatory and manufacturing
expertise. It is developed working
with different materials and formulations, and standardization and
optimization of the processes from
the perspective of the experimental design and QbD, developing the
functional applications of the vegetarian soft capsules and offering
our development and manufacturing capabilities as an integrated
CDMO.
Wish you could develop natural
products, quickly, without compromising on quality or product performance? It’s time for this flexible
format to be the cornerstone of
your next supplement or healthcare application!

Contact us for more info
on Versagel!
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Tre n ds
that are
reshapi ng
th e i n dustry

T

There is no doubt that the pandemic came suddenly into our lives, abruptly changing the way
we see the world, giving us the opportunity to reflect on our habits and allowing us to take action
on our lifestyles.
Consumers want to take control of their lives, prevent rather than cure and find in supplements the
ideal ally to complete other changes in their habits
such as eating healthy, having more physical activity, and finding a mental and emotional balance.
Supplements are not alien to the different needs
of the consumer, let's review the categories that
have been strengthened thanks to the trends that
are redefining the industry.
Well-being, as the center of everything, viewed
holistically, is the main driver, but it is surrounded
by different interconnected aspects, in which, the
balance of one directly affects the other.
At this point we definitely have to start talking
about the immune system. As a category, it became more relevant than ever during 2020. According to Mintel GNPD, in 2019 10.9% of launched products included Immune System Claim, in
2020 51.48% growing 410% (2019-2020).1
According to the Health and Nutrition Euromonitor survey, more than 50%2 of those surveyed
recognize vitamin C as the No.1 ingredient to
build and support the immune system, although
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the consumer still chooses products focused only
on the immune system, we see that the immune
system claim is strengthened through different categories3. When we go to the shelves or visit online stores, we see that the immune system claim
is multi-category, it is part of the product offer
complementing other more specific main benefits that interest the consumer. Some ingredients,
different than vitamins and minerals, we find in
products’ labels are acerola, turmeric, eldelberry,
among others. Also, ingredients to improve gut
health, as probiotics, have a place in this category, considering 70% of the immune system is
located in the gut.
Sleep as a category, became more relevant than
ever during pandemic. Sleeping is part of wellbeing, as confirmed by the Euromonitor Health
and Nutrition Survey (2021), in which 59% of
respondents chose "Getting enough Sleep" as the
definition of "Healthy." Likewise, almost 60% of
those surveyed indicated Getting adequate sleep
as having a great impact on the immune system,
ranking No. 1 in choice, above aspects related to
nutrition and exercise.
Different ingredients help us improve the quality of sleep such as melatonin, that increased sales in amazon in 98% (2020-2021)4, magnesium,
L-Theanine and traditional ones such as lemon
balm and chamomile.
Energy runs out quickly. Lack of sleep, stress, and

Softigel · FuntritionTM 2021

emotional health are some of the main causes of
lack of energy. We need solutions to potentiate
energy to meet the challenges of the modern lifestyle.
Energy, a category that was previously aimed at
athletes and consumers who practice sports or
physical activities, has changed and created a link
to other consumer’s segments needs such as brain
and cardiovascular function, muscles, joints, and
immune system.
B complex has always been recognized for its contributions to normal energy-yielding metabolism
but enhanced with ingredients
to support cognitive, vision and
joints health such as Omega3,
ginseng, collagen, lutein to meet
the needs of a wide and diverse
group of consumers.
Mood is directly related to sleeping difficulties
and stress and can generate imbalance in other aspects such as concentration, immune system, and
general well-being.
According to Euromonitor Lifestyle Survey
(2021), consumers are seeking a lifestyle prioritizing time for themselves (73%) and looking for
ways to simplify their lives.5
Supplements that build up personal well-being
and aimed at self-care are essential for consumers
looking for mood balance.
Adaptogens are amazing ingredients for this category. Adaptogens “can adjust to the user's individual needs to restore balance where needed”6,
may be able to help people relax, sleep better and
recharge7, one of the most popular is Ashwagandha. Other ingredients like saffron, and B complex
are also interesting for this category.
Last but not least, Inner Beauty. The concept of
beauty has changed. In Euromonitor Beauty Survey (2018) more than 50% of respondents attributed "beauty" to "looking healthy" and 43% to
“Inner confidence”8. Diverse and unique beauty,
as part of everyone's essence is relevant for con-

sumers.9
Ingestible Beauty supplements complement topical routines and beauty routines help to combat
stress and anxiety.10
Awesome ingredients for this category are collagen, biotin, rosemary extract, and others that enhance immune system such as vitamin D and C
and at the same time provide healthy beauty benefits. Also, ingredients that fulfill the holistic
function, reducing the stress and supporting restful
sleep such as those included in Sleep and Mood
category.
The trends that are transforming
the industry must be viewed holistically as well as the categories
resulting from these trends. Consumers are interested in achieving
physical, mental, and emotional
balance.
From the supplement industry we have all the potential to walk with them towards their goals and
ensure that they fulfill the purpose of self-care.

1
Mintel GNPD. where Sub-Category matches Vitamins & Dietary Supplements and Claims matches
Functional - Immune System as the claim and Date Published is between Sep 2019 and Sep 2021.
2
Shridhar, Amrutha. Euromonitor. Changing Attitudes in Health and Nutrition Rise of Immunity-Boosting
Strategies. July 2021.
3
Mintel. Immuse Support. March 2021.
4
ClearCut. A ClearCut Analysis of Supplement Trends on Amazon. Jul 2021
5
Shridhar, Amrutha. Euromonitor. Understanding the Path to Purchase. 2021
6
Mintel. Mushrooms: a trending beauty ingredient. June 2019
7
Source: Mintel. Ingredients to Watch in 2019. Feb 2019
8
Euromonitor. Beauty Survey 2018 Key Insights.
9
Mintel. The Body Beautiful. 2018
10
Mintel. 2021 Global Beauty & Personal Care Trends. Jan 2021
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Create your own

collage

Mini Funtritioner: You can use the shapes you cut out earlier and paste them here however you like to create your
own collage!
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The correct answers to the trivia and word search questions:

2 Tablets
1 Tablet
1 Softgel
1 Hard Capsules

Our game “Find the
differences” already has
the answers.
Compare these images
with the previous game
and find out if you got
the 6 differences you
were supposed to find.
Good luck!
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